1JVP Standard Report 
Run: 17JAN95 09:03 
Brand & Usage 

V. Slims V-Wear 93 & 94 - 10% Qua! 
Total Mailed vs Any Gift (93 & 94) 




Any Gift ‘93 
# 

&/or '94 
% 

Coupon Only '93 &/or “94 

, # % 

Total Mailed 
# 

'93 &/or '94 

% 

Gift Resp'r. 
index 

Cpn. Resp'r. 
Index 

Alpine Name Allocation 

All Three Sources 

5 

0.06% 



512 

0.35% 

1 7 

57 

Direct Mail 

10 

0.12% 



493 

0.34% 

36 

38 

Direct Mail & Market Data 

7 

0.09% 



451 

0.31% 

28 

57 

Market Data 

712 

8.70% 

6,783 

18.00% 

33,318 

22.87% 

38 

79 

No Access 

7,294 

89.10% 

30,002 

79.63% 

108,204 

74.27% 

120 

107 

Smoker Info. & Direct Mail 

1 1 

0.13% 

114 

0.30% 

612 

0.42% 

32 

72 

Smoker Info. & Market Data 

24 

0.29% 

202 

0.54% 

818 

0.56% 

52 

95 

Smoker Information 

123 

1.50% 

384 

1.02% 

1,274 

0.87% 

172 

117 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 





Any Gift ‘93 
# 

&/or '94 

% 

Coupon Only '93 &/or '94 
# % 

Total Mailed 
# 

'93 &/or '94 

% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

Basic Name Allocation 

All Three Sources 

32 

0.39% 

689 

1.83% 

2,854 

1.96% 

20 

93 

Direct Mail 

79 

0.97% 

1,339 

3.55% 

7,610 

5.22% 

18 

68 

Direct Mail & Market Data 

107 

1.31% 

1,864 

4.95% 

9,493 

6.52% 

20 

76 

Market Data 

406 

4.96% 

2,410 

6.40% 

11,054 

7.59% 

65 

84 

No Access 

7,370 

90.03% 

30,431 

80.77% 

110,883 

76.11% 

118 

106 

Smoker info. & Direct Mail 

31 

0.38% 

394 

1.05% 

1,712 

1.18% 

32 

89 

Smoker Info. &. Market Data 

23 

0.28% 

173 

0.46% 

744 

0.51% 

55 

90 

Smokor Infcrrnstion 

138 

1 «QO/_ 

W / V/ 

H nno/. 

1 m\J\J /U 

i ooo 

A A^ 0/ 

1 /o 

•i O A 

1 

109 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 




Z96ZZVV10Z 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 









Any Gift '93 
# 

&/or '94 
% ' 

Coupon Only 

# 

'93 &/or '94 

% 

Total Mailed 

# 

'93 &/or '94 
% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

B & H Name Allocation 

Ail Three Sources 

34 

0.42% 



1,616 

1.11% 

37 

117 

Direct Mail 

14 

0.17% 



435 

0.30% 

57 

73 

Direct Mail & Market Data 

47 

0.57% 

907 

2.41% 

5,748 

3.95% 

15 

61 

Market Data 

593 

7.24% 

5,800 

15.39% 

33,128 

22.74% 

32 

68 

No Access 

5,150 

62.91% 

25,058 

66.51 % 

90,211 

61.92% 

102 

107 

Smoker Info. & Direct Mail 

29 

0.35% 

240 

0.64% 

955 

0,66% 

54 

97 

Smoker Info. & Market Data 

272 

3.32% 

853 

2.26% 

2,737 

1.88% 

177 

121 

Smoker Information 

2,047 

25.01% 

4,245 

11.27% 

10,852 

7.45% 

336 

151 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 





Any Gift '93 
# . 

8Jor '94 

% 

Coupon Only 
# 

■93 &/or '94 

% 

Total Mailed 

# 

■93 &yor '94 
% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

Cambridge Name Allocation 

All Three Sources 

17 

0.21% 

251 

0.67% 

1,081 

0.74% 

28 

90 

Direct Mail 

0 

0 

29 

0.08% 

193 

0.13% 

0 

58 

Direct Mail & Market Data 

6 

0.07% 

134 

0.36% 

944 

0.65% 

11 

55 

Market Data 

1,185 

14.48% 

8,900 

23.62% 

47,419 

32.55% 

44 

73 

No Access 

6,806 

83.14% 

27,567 

73.17% 

93,152 

63.94% 

130 

114 

Smoker Info. & Direct Mai! 

11 

0.13% 

119 

0.32% 

633 

0.43% 

31 

73 

Smoker Info. & Market Data 

32 

0.39% 

284 

0.75% 

1,025 

0.70% 

56 

107 

Smoker Information 

129 

1.58% 

392 

1.04% 

1,235 

0.85% 

186 

123 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 





Any Gift '93 
# 

&/or '94 

% 

Coupon Only 
■# 

'93 &/or '94 
% 

Total Mailed 
# 

'93 &/or '94 

%. 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
index 

Marlboro Name Allocation 

All Three Sources 

68 

0.83% 

561 

1.49% 

2,944 

2.02% 

41 

74 

Direct Mail 

56 

0.68% 

218 

0.58% 

1,708 

1.17% 

58 

49 

Direct Mail & Market Data 

12 

0.15% 

170 

0.45% 

1,785 

1.23% 

12 

37 

Market Data 

227 

2.77% 

1,758 

4.67% 

8,468 

5.81% 

48 

80 

No Access 

5,379 

65.71% 

27,915 

74.09% 

105,264 

72.26% 

91 

103 

Smoker Info. & Direct Mail 

540 

6.60% 

1,449 

3.85% 

6,809 

4.67% 

141 

82 

Smoker Info. & Market Data 

84 

1.03% 

700 

1.86% 

2,686 

1.84% 

56 

101 

Smoker Information 

1,820 

22.23% 

4,905 

13.02% 

16,018 

11.00% 

202 

118 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 




£96ZZmQZ ' 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 






























Any Gift '93 &/or '94 
# % 

Coupon Only '93 &/or '94 
# % 

Total Mailed '93 
# 

&/or '94 
% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

Merit Name Allocation 

All Three Sources 

23 

0.28% 

335 

0.89% 



41 

130 

Direct Mail 

16 

0.20% 

114 

0.30% 



30 

47 

Direct Mail & Market Data 

4 

0.05% 

196 

0.52% 



6 

59 

Market Data 

485 

5.92% 

4,183 

11.10% 

19,967 

13.71% 

43 

81 

No Access 

7,110 

86.86% 

30,882 

81.97% 

116,556 

80.01% 

109 

102 

Smoker Info. &. Direct Mail 

38 

0.46% 

237 

0.63% 

1,017 

0.70% 

67 

90 

Smoker Info. & Market Data 

56 

0.68% 

469 

1.24% 

1,500 

1.03% 

66 

121 

Smoker Information 

454 

5.55% 

1,260 

3.34% 

3,407 

2.34%, 

237 

143 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00%, 





Any Gift '93 &/or '94 
# % 

Coupon Only '93 &/or '94 
# % 

Total Mailed '93 

_# 

&/or '94 
%, 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

Parliament Name Allocation 

All Three Sources 

0 

0 

6 

0.02%, 

30 

0.02% 

0 

78 

Direct Mail 

0 

0 

1 

0.00%, 

22 

0.02% 

0 

17 

Direct Mail & Market Data 

0 

0 

1 

0.00%, 

1 

0.00%, 

0 

433 

Market Data 

95 

1.16%, 

1,062 

2.82%, 

4,800 

3.29%, 

35 

86 

No Access 

7,959 

97.23%, 

36,131 

95.90%, 

139,372 

95.67% 

102 

100 

Smoker Info. & Direct Mai! 

11 

0.13%, 

46 

0.12%, 

210 

0.14%, 

93 

85 

Smoker Info. & Market Data 

3 

0.04%, 

29 

0.08%, 

85 

0.06% 

63 

132 

Smoker Information 

118 

1.44%, 

400 

1.06%, 

1,162 

0.80%, 

181 

133 

Total 

8,186 

100.00%, 

37,676 


145,682 

100.00%, 





Any Gift '93 
# 

&/or '94 
%, 

Coupon Only '93 &/or '94 
# %, 

Total Mailed '93 
# 

&/or '94 
%, 

Gift Resp'r. 
Index 

Cpn. Resp’r. 
Index 

Virginia Slims Name Allocation 

All Three Sources 

779 

9.52%, 

6,604 

17.53%, 

14,497 

9.95%, 

96 

176 

Direct Mail ^ - 

3 

0.04%, 

19 

0.05-% 

18,528 

12.72% 

0 

0 

Direct Mai! & Market Data , 

A 

1 

0.01 % 

13 

0.03'% 

13,958 

9.58% 

0 

0 

Market Data ^ ^ ^ 

No Access ^ ^ ^ 

Smoker Info. & Direct Mail 

2 

0.02%, 

14 

0.04% 

11,105 

7.62%, 

0 

0 

4 

0.05%, 

1 0 

0.03%, 

18,377 

12.61%, 

0 

0 

5,542 

67.70%, 

22,758 

60.40%, 

45,381 

31.15%, 


194 

Smoker Info. & Market Data 

322 

3.93%, 

2,393 

6.35%, 

6,921 

4.75'% 

83 

134 

Smoker Information ^ 

1,533 

18.73%, 

5,865 

15.57%, 

16,915 

11.61%, 


134 

Total 

8,186 

100.00%, 

37,676 

100.00%, 

145,682 

100.00% 


- — — 


PQ6ZZP110Z 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 






























Any Gift ’93 
# 

&/or '94 

% 

Coupon Only '93 &/or '94 
# % 

Total Mailed '93 
# 

&/or '94 

% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

[Current Regular Brand 

Uncoded 

32 

0.39% 

7 

0.02% 

302 

0.21% 

189 

9 

ALPINE 

8 

0.10% 

83 

0.22% 

536 

0.37% 

27 

60 

AMERICAN LIGHTS 

0 

0.00% 

8 

0.02% 

23 

0.02% 

0 

135 

ASTOR 

0 

0.00% 

0 

0.00% 

1 

0.00% 

0 

0 

B&H DE-NIC 

0 

0.00% 

4 

0.01% 

17 

0.01% 

0 

91 

BARCLAY 

1 

0.01% 

7 

0.02% 

27 

0.02% 

66 

100 

BASIC 

19 

0.23% 

179 

0.48% 

948 

0.65% 

36 

73 

BELAIR 

4 

0.05% 

22 

0.06% 

107 

0.07% 

66 

. 79 

BENSON & HEDGES 

30 

0.37% 

221 

0.59% 

1,227 

0.84% 

44 

70 

BEST BUY 

0 

0.00% 

11 

0.03% 

50 

0.03% 

0 

85 

BEST VALUE 

0 

0.00% 

9 

0.02% 

66 

0.05% 

0 

53 

BRIGHT 

0 

0.00% 

6 

0.02% 

29 

0.02% 

0 

80 

BRISTOL 

1 

0.01% 

13 

0.03% 

91 

0.06% 

20 

55 

BRONSON 

0 

0.00% 

0 

0.00% 

5 

0.00% 

0 

0 

BUCKS 

0 

0.00% 

1 

0.00% 

13 

0.01% 

0 

29 

BULL DURHAM 

0 

0.00% 

0 

0.00% 

0 

0.00% 

N/A 

N/A 

CAMBRIDGE 

7 

0.09% 

138 

0.37% 

845 

0.58% 

15 

63 

CAMEL 

7 

0.09% 

80 

0.21% 

441 

0.30% 

28 

70 

CAMEL V\/IDES 

0 

0.00% 

0 

0.00% 

0 

0.00% 

N/A 

N/A 

CAPRI 

51 

0.62% 

1,939 

5.15% 

8,573 

5.88% 

11 

87 

CARLTON 

8 

0.10% 

71 

0.19% 

368 

0.25% 

39 

75 

CARLTON SLIMS 

1 

0.01% 

1 

0.00% 

126 

0.09% 

14 

3 

CARTIER 

0 

0.00% 

0 

0.00% 

1 

0.00% 

0 

0 

CENTURY 25'S 

1 

0.01% 

9 

0.02% 

68 

0.05% 

26 

51 

CHELSEA 

0 

0.00% 

0 

0.00% 

1 

0.00% 

0 

0 

CHESTERFIELD 

0 

0.00% 

2 

0.01 % 

12 

0.01% 

0 

65 

CLASS A 

0 

0.00% 

1 

0.00% 

3 

0.00% 

0 

130 

COST CUTTERS 

0 

0.00% 

1 

0.00% 

3 

0.00% 

0 

130 

DELTA 

0 

0.00% 

4 

0.01% 

8 

0.01% 

0 

196 

DORADO 

0 

0.00% 

1 

0.00% 

6 

0.00% 

0 

63 

DORAL 

1 0 

0.12% 

179 

0.48% 

918 

0.63% 

19 

75 

DUNHILL PM/INTL 

0 

0.00% 

0 

0.00% 

4 

0.00% 

0 

0 

ELI CUTTER 

0 

0.00% 

1 

0.00% 

3 

0.00% 

0 

130 

EVE 

34 

0.42% 

440 

1.17% 

4,611 

3.17% 

13 

37 

EXPORT A 

0 

0.00% 

0 

0.00% 

2 

0.00% 


0 


9S^ZZVVLQZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 


Current Reg. Brand (continued) 

FALCON LIGHTS 

GENERIC/STORE 

GPC 

HARLEY DAVIDSON 
KENT 

KENT GOLDEN LIGHTS 

KENT III 

KIM SLIMS 25'S 

KOOL 

L&M 

LARK 

LUCKY STRJKE__-. 

MAGNA 

MALIBU 

MARLBORO 

MAX 

MERIT 

MERIT ULTIMA 
MILD SEVEN 
MISTY SLIMS._ 


MONARCH 

MONTCLAIR 

MORE 

MULTI FILTER.- 
NEWPORT 
NEWPORT STRIPES 
NEXT 

NONE/SAME PREVI OUS 
NOW 

OLD GOLD 
PALL MALL 
PARLIAMENT LIGHTS 
PHILIP MORRIS INTL 
PLAYERS BLACK 
PLAYERS LIGHT 25S 



0 0 . 00 % 

1 0 . 01 % 

338 4.13% 

.f~~~TraT%‘ 

16 0 . 20 % 

1 0 . 01 % 

0 0 . 00 % 

=-- 4 = 9 —-— 0 . 60 %: 
3 0.04% 

3 0.04% 

49 0.60% 

0 0 . 00 % 

4 0.05% 

1 0 . 01 % 

0 0 . 00 % 

111 1.36% 

0.04% 
0 . 00 % 
0 . 02 % 
0.05% 
0 . 00 % 
0 . 00 % 
0 . 00 % 


4 

12 

1,51^^ 

21 

136 

1 

■ 1 


Total Mailed '93 &/or ‘94 
# %, 

2 

0.00%, 

404 

0.28%> 

288 

0.20%, 

1 

0.00%o 

265 

0.18%, 

17 

0.01%, 

56 

0.04%, 

0 

0.00%, 

742 

0.51 %o 

29 

0.02%, 

34 

0.02%, 


Index 


Cpn. Resp'r. 
Index 


0 . 01 % 

0.03% 

Asm?, 

0.06% 

0.36% 

0 . 00 % 

0 ; 00 %- 


0.08% 
0 . 22 %. 
1 .17% 
0 . 00 %, 
0.26%o 

0.04% 

0.00%o 

0.45% 
0.18% 
0 . 00 %, 
0.15%o 
0.11%a 
0.01%, 
0 . 00 % 
0 . 00 %, 



^244^ 

428 

7,490 

1 

802 

292 

1 

459 

316 

17 

204 

206 

6 

17 

7 


0.05%, 

0.50% 

0 . 00 % 



0.14%, 

0.29%, 

5.14%, 

0 . 00 %, 

0.55%, 

0 . 20 %, 

0 . 00 %, 

^,32% 

n ooo/- 
0.01%, 
0.14%, 
0.14%, 
0 . 00 %, 
0.01%, 
0 . 00 %, 



9963217 U02 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 




















Any Gift '93 

# 

&/or '94 

% 

Coupon Only 
# 

'93 &/or '94 
%. 

Total Mailed '93 

# 

&/or '94 

%> 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

Current Reg. Brand (continued) 

PM BLUES 

0 

0.00% 

1 

0.00% 

1 

0.00%, 

0 

433 

PM/PM COMMANDER 

0 

0.00% 

0 

0.00% 

3 

0.00%, 

0 

0 

PREMIUM BUY 

0 

0.00% 

1 

0.00% 

4 

0.00%, 

0 

96 

PRICE BREAKER 

0 

0.007o 

1. 

0.00% 

9 

0.01%, 

0 

43 

PRIME 

1 

0.01% 

2 

0.01% 

20 

0.01%, 

89 

39 

PRIVATE STOCK 

1 

0.01% 

10 

0.037o 

48 

0.03%o 

37 

81 

PYRAMID 

1 

0.01% 

11 

0.03% 

90 

0.06%, 

20 

47 

QUALITY 

0 

0.00% 

0 ■ 

0.00% 

8 

0.01 %o 

0 

0 

RALEIGH 

0 

0.00% 

34 

0.09% 

141 

0.10%, 

0 

93 

RALEIGH EXTRA 

0 

0.00% 

5 

0.01% 

9 

0.01%, 

0 

216 

RICHLAND 20'S 

0 

0.00% 

2 

0.01% 

4 

0.00%o 

0 

196 

RICHLAND 25'S 

0 

0.00% 

6 

0.02% 

32 

0.02%o 

0 

73 

RITZ 

0 

0.00% 

2 

0.01% 

14 

0.01 %o 

0 

55 

RIVIERA 

0 

0.00% 

0 

0.00% 

7 

0.00%o 

0 

0 

ROTHMAN N’S 

0 

0.00% 

0 

0.00% 

1 

0.00%o 

0 

0 

SALEM 

34 

0.42% 

__..,-39.2— 


_2338 

1.95%o 

21 

53 

SARATOGA 

2 

0.02% 

13 

0.03% 

60 


" 59 

84 

SATIN 

1 

0.01% 

11 

0.03% 

36 

0.02%, 

49 

118 

SAVANNAH 

2 

0.02% 

1 

0.00% 

16 

0.01%, 

224 

24 

SAVVY 

0 

0.00% 

0 

0.00% 

0 

0.00%o 

N/A 

N/A 

SCOTCH BUY 

0 

0.00% 

0 

0.00% 

2 

0.00%, 

0 

0 

SILVA THINS 

0 

0.00% 

5 

0.01% 

29 

0.02%, 

0 

66 

SPRING 

0 

0.00% 

0 

0.00% 

1 

0.00% 

0 

0 

ST. JAMES COURT 

0 

0.00% 

0 

0.00% 

2 

0.00%o 

0 

0 

ST. MORITZ 

0 

0.00% 

0 

0.007o 

0 

0.00%o 

N/A 

N/A 

STERLING 

2 

0.02% 

34 

0.09% 

169 

0.12%o 

21 

78 

STRIDE 

0 

0.00% 

0 

0.00% 

1 

0.00%, 

0 

0 

STYLE 

5 

0.06% 

. 21 

0.06% 

100 

0.07%o 

89 

81 

TALL 

0 

0.007o 

7 

0.02% 

16 

0.01% 

0 

170 

TAREYTON 

0 

0.00% 

13 

0.03% 

72 

0.05% 

0 

70 

TRIUMPH 

0 

0.00% 

0 

0.00% 

1 

0.00% 

0 

0 

TRUE 

0 

0.00% 

37 

0.10% 

174 

0.12% 

0 

82 

UNKNOWN 

384 

4.69% 

1,939 

5.15% 

13,737 

9.43% 

50 

55 

VANTAGE 

9 

0.11% 

128 

0.34% 

485 

0.33% 

33 

102 

VICEROY 

1 

0.017o 

31 

0.08%. 

123 

0.08% 

14 

97 


L9QZZV110Z 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 


Current Reg. Brand (continued) 

VIRGINIA SLIMS 
VS SUPERSLIMS 
WINSTON 
WORTH 
YOURS 


Total 


Current Filter 
Filter 
Non-Filter 
Unknown 


Total 


Current Flavor 
Menthol 
Non-Menthol 
Unknown 


Total 


Current Length 

Extra Long/120's 
Less than 85/Non_Filter 
Long/1 GO'S 

Regular/King Size/85's 
Uncoded 


Total 


6,707 

187 

20 

0 

0 


81.93% 
2.28% 
0.24% 
0 . 00 % 
0 . 00 % 


0 

7 

9 

4 

4 


37,676 


68.74% 
2.09% 
1.09% 
0 . 01 % 
0 . 01 % 


100 . 00 % 


Total Mailed '93 
# 

&/or '94 
% 

79,315 

54.44% 

1,804 

1:24% 

1,633 

1.12% 

7 

0.00% 

8 

0.01 % 

145,682 

100.00% 


Index 


Index 



Any Gift '93 &/or '94 Coupon Only '93 &/or ‘94 Total Mailed '93 &/or '94 Gift Resp'r. Cpn. Resp'r. 
^ # % # % Index Index 


99.56% 

0 . 11 % 

0.33% 


100 . 00 % 


8,149 

99.55% 

37,611 

99.83% 

145,043 

3 

0.04% 

28 

0.07% 

159 

34 

0.42% 

37 

0.10% 

480 

8,186 

100.00% 

37,676 

100.00% 

145,682 



Any Gift '93 
# 

&/or '94 

% 

Coupon Only 
# 

'93 &/or '94 
% 

Total Mailed 
# 

'93 &/or '94 

% 

3,590 

43.86% 

13,997 

37.15% 

56,275 

38.63% 

3,627 

44.31% 

16,184 

42.96% 

58,740 

40.32% 

969 

11.84% 

7,495 

19.89% 

30,667 

21.05%, 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 


Index 


Index 




18.49% 

0 . 00 % 

56.43% 

1.95% 

23.12% 


8,186 100.00% 


Coupon Only '93 &/or '94 
# %, 

Total Mailed '93 
# 

&/or '94 

% 

5,826 

15.46% 

20,680 

14.20%> 

1 

0.00% 

8 

0.01% 

20,143 

53.46% 

77,753 

53.37% 

1,173 

3.11% 

5,084 

3.49% 

10,533 

27.96-% 

42,157 

28.94% 

37,676 

100.00% 

145,682 

100.00%, 


Cpn. Resp'r. 
Index 




Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 





















































Current Tar Level 

Extra Light/Low Tar 

Full Flavor 

Low Tar/Mild 

Lowest 

Medium 

Ultra Low Tar 

Unknown 


Total 


Any Gift '93 
# 

&/or '94 
% 

Coupon Only '93 &/or '94 
# % 

Total Mailed '93 

&/or '94 1 
% j 

682 

8.33% 

1,871 

4.97% 

5,089 

1 

3.49% 

1,749 

21.37% 

6,179 

16.40% 

24,111 

16.55% 

3,329 

40.67% 

16,207 

43.02% 

62,730 

43.06% 

14 

0.17% 

149 

0.40% 

739 

0.51% 

8 

0.10% 

69 

0.18% 

366 

0.25% 

1 1,249 

15.26% 

4,907 

13.02% 

18,541 

12.73% 

1,155 

14.11% 

8,294 

22.01% 

34,106 

23.41% 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 



Current Pack Type 

Both 

Hard 

Soft 

Unknown 


Total 


Number of Brands in Consid. Set 

0 

1 

2 

3 to 5 
6 to 9 
10 or more 


Total 


0 0 . 00 % 

0 0 . 00 % 

0 0 . 00 % 

8,186 100.00% 


Coupon Only 
# 

'93 &/or '94 
% 

Total Mailed '93 
# 

&/or '94 

% 

0 

0.00% 

1 

0.00% 

2 

0.01% 

11 

0.01% 

58 

0.15% 

253 

0.17% 

37,616 

99.84% 

145,417 

99.82% 

37,676 

100.00% 

145,682 

100.00% 


’ Gift '93 
# 

&/or '94 
% 

Coupon Only 
# 

'93 &/or '94 

% 

Total Mailed '93 
# 

&/or ‘94 

% 

1,481 

18.09% 

12,660 

33.60% 

j 

55,457 

38.07% 

3,312 

40.46% 

11,394 

30.24% 

39,045 

26.80% 

1,862 

22.75% 

6,497 

17.24% 

22,610 

15.52% 

1,380 

16.86% 

6,081 

16.14% 

23,718 

16.28% 

132 

1.61% 

901 

2.39% 

4,110 

2.82% 

19 

0.23% 

143 

0.38% 

742 

0.51% 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 



Cpn. Resp'r. 
Index 



Cpn. Resp'r. 
Index 



Q96ZZPV10Z 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 



































Any Gift '93 

# 

&/or '94 
% 

Coupon Only 
# 

'93 &/or '94 
% 

Total Mailed '93 
# 

^ o 

CD 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

No. of Prem. Brands in C-Set 

0 

1,990 

24.31% 

14,673 

38.95% 

62,731 

43.06% 

56 

90 

1 

3,559 

43.48% 

12,181 

32.33% 

42,029 

28.85% 

151 

112 

2 

1,716 

20.96% 

6,222 

16.51% 

22,410 

15.38% 

136 

107 

3 to 5 

889 

10.86% 

4,257 

11.30% 

16,931 

11.62% 

93 

97 

6 to 9 

32 

0.39% 

322 

0.85% 

1,481 

1.02% 

38 

84 

10 or more 

0 

0.00% 

21 

0.06% 

100 

0.07% 

0 

81 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 






osezzmoz 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 





































Any Gift '93 &/or '94 
# % 

Coupon Only 
# 

'93 &/or '94 
% 

Total Mailed '93 
# 

&/or '94 

% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

No. of PM DIsct. Brands in C-Set 

0 

7,767 

94.88% 

34,906 

92.65% 

133,102 

91.36% 

104 

101 

1 

364 

4.45% 

2,277 . 

6.04% 

10,086 

6.92% 

64 

87 

2 

48 

0.59% 

414 

1.10% 

2,036 

1.40% 

42 

79 

3 to 5 

7 

0.09% 

79 

0.21% 

458 

0.31% 

27 

67 

6 to 9 

0 

0.00% 

0 

0.00% 

0 

0.00% 

N/A 

N/A 

10 or more 

0 

0.00% 

0 

0.00% 

0 

0.00% 

N/A 

N/A 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 

-1 




Any Gift '93 
# 

&/or '94 
% 

Coupon Only 
# 

•93 &Jor '94 
% 

Total Mailed '93 
# 

&/or '94 

% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

No. of Comp. Disct. Brands in C-Set 








0 

6,905 

84.35% 

32,760 

86.95% 

127,447 

87.48% 

96 

99 

1 

1,172 

14.32% 

4,171 

11.07% 

14,949 

10.26% 


lO'S' 

2 

85 

1.04% 

564 

1.50% 

2,498 

1.71% 


- -er 

3 to 5 

24 

0.29% 

181 

0.48% 

786 

0.54% 

54 

89 

6 to 9 

0 

0.00% 

0 

0.00% 

2 

0.00% 

0 

0 

10 or more 

0 

0.00% 

0 

0.00% 

0 

0.00% 

N/A 

N/A 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 





Any Gift '93 
# 

&/or '94 

% 

Coupon Only 
# 

'93 &/or '94 
% 

Total Mailed 
# 

■93 &/or '94 
% 

Gift Resp'r. 
index 

Cpn. Resp'r. 
Index 

No. of Gen./Store Brands in C-Set 

0 

8,030 

98.09% 

36,678 

97.35% 

140,351 

96.34% 

102 

101 

1 

156 

1.91% 

998 

2.65% 

5,330 

3.66% 

52 

72 

2 

0 

0.00% 

0 

0.00% 

1 

0.00% 

0 

0 

3 to 5 

0 

0.00% 

0 

0.00% 

0 

0.00% 

N/A 

N/A 

6 to 9 

0 

0.00% 

0 

0.00% 

0 

0.00% 

N/A 

N/A 

10 or more 

0 

0.00% 

0 

0.00% 

0 

0.00% 

N/A 

N/A 

Total 

8,186 

100.00% 

37,676 

i 00.00% 

145,682 

100.00% 




196ZZP110Z 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 



Share of Purchase: Premium 

0 % 

1%to25% 

26% to 50% 

51% to 75% 

76% to 100% 


Total 



8.186 100.00%! 


1,013 

17,121 


37,676 


2.69% 

45.44% 


100.00% 


Total Mailed '93 
# 

&/or '94 
% 

71,467 

49.06% 

7,152 

4.91% 

5,859 

4.02% 

3,853 

2.64% 

57,351 

39.37% 

145,682 

100.00% 



Share of Purchase; PM Prem. 

0% 

1%to25% 

26% to 50% 

51% to 75% 

76% to 100% 


Any Gift '93 &/or '94 Coupon Only '93 &/or '94 Total Mailed '93 &/or '94 Gift Resp'r. Cpn. Resp'r. 
# % # % # % Index Index 


1,519 

106 

235 

236 
6,090 


18.56% 
1.29% 
2.87% 
2 . 88 % 
74.40% 


19,747 

969 

1,330 

969 

14,661 


52.41% 

2.57% 

3.53% 

2.57% 

38.91% 



62.48% 

3.22% 

3.03% 

2.24% 

29.03% 



Total 

8,186 100.00% 

37,676 100.00% 

145,682 100.00% 




Any Gift '93 &/or '94 
# % 

Coupon Only '93 &/or '94 
# % 

Total Mailed '93 &/or '94 
# % 

Gift Resp'r. 
Index 

Share of Purchase: Comp. Prem. 

0% 

1%to25% 

26% to 50% 

51% to 75% 

76% to 100% 

7.513 91.78% 

248 3.03% 

139 1.70% 

44 0.54% 

242 2.96% 

31,961 84.83% 

1,296 3.44% 

944 2.51% 

466 1.24% 

3,009 7.99% 

117,852 80.90% 

5,353 3.67% 

3,607 2.48% 

2,013 1.38% 

16,857 11.57% 

113 

82 

69 

39 

26 



8,186 100.00%! 


37,676 


100 . 00 % 


145,682 100.00%! 




Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 


































Any Gift '93 
# 

&/or '94 
% 

Coupon Only '93 &/or '94 
# % 

Total Mailed '93 

&/or '94 

% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

SOP: Total Discount 

0% 

7,701 

94.08% 

34,359 

91.207o 

131,551 

90.30%, 

104 

101 

17oto25% 

169 

2;06% 

893 

2.377o 

3,710 

2.55% 

81 


26% to 50% 

131 • 

1.60% 

830 

2.20% 

3,396 

2.33% 

6.9 


51% to 757o 

35 

0.43% 

312 

0.83%> 

1,423 

0.98% 

44 

85 

76% to 100% 

150 

1.83% 

1,282 

3.40%> 

5,602 

3.85% 

48 

88 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 





Any Gift '93 
# 

&/or '94 

% 

Coupon Only '93 &/or '94 
# % 

Total Mailed '93 

# 

&/or '94 
%, 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

Share of Purchase: PM Discount 

0% 

8,077 

98.67%, 

36,669 

97.33%, 

140,641 

96.54%, 

102 

101 

1%to25% 

44 

0.54%, 

381 

1.01%, 

1,722 

1.18% 

45 

86 

26% to 50% 

28 

0.34% 

286 

0.76'% 


0.97% 

35 

79 

51% to 75% 

5 

0.06%, 

79 

0.21%, 


0.32% 

19 

66 

76% to 100% 

32 

0.39%, 

261 

0.69%, 


1.00%o 

39 

70 

Total 

8,186 

100.00%, 

37,676 

100.00%o 

145,682 

100.00%, 





Any Gift '93 
# 

&/or '94 
%, 

Coupon Only '93 &/or '94 

# %o 

Total Mailed '93 

# 

&/o.r '94 
% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

Share of Purchase: Comp, Disc’t. 

0%, 

7,792 

95.19%, 

35,100 

93.16%, 

135,316 

92.88%, 

102 

100 

1%,to25%c, 

134 

1.64%, 

645 

1.71%, 

2,632 

1.81%, 

91 

95 

26%o to 50'% 

111 

1.36%, 

632 

1.68%, 

2,412 

1.66%, 

82 

101 

51%, to 75%o 

31 

0.38%o 

257 

0.68%o 

1,090 

0.75%, 

51 

91 

76%, to 100%, 

118 

1.44%, 

1,042 

2.77%, 

4,232 

2.90%, 

50 

95 

Total 

8,186 

100.00%o 

37,676 

100.00%o 

145,682 

100.00%, 




2^QZZPVIQZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 
























1JVP Standard Report 
Run; 17JAN95 08:51 
Demographics 

V. Slims V-Wear 93 & 94 - 10% Qual 
Total Mailed vs Any Gift (93 & 94) 




Any Gift '93&/or '94 
# % 

Coupon Only 
# 

'93 &/or '94 

% 

Total Mailed 
# 

'93 &/or '94 

% 

Gift Resp'r. 
Index 

Cpn. Resp’r. 
Index 

Age 

Uncoded 

0 

0.00% 

755 

2.00% 

3,014 

2.07% 

0 

97 

21-25 

205 

2.50% 

791 

2.10% 

4,518 

3.107o 

81 

68 

26-29 

699 

8.54% 

2,201 

5.84% 

9,889 

6.79% 

/Tiff 


30-34 


23.14% 

5,894 

15.64% 

22,005 

15.10%, 

( 153 

P 104 

35-39 


20.54% 

5,979 

15.87% 

23,430 

16.08%, 


/ 99 

40-44 


12.88% 

4,834 

12.83% 

19,874 

13.64% 


94 

45-49 


10.21% 

4,807 

12.76% 

20,235 

13.89%, 

74 

92 

50-54 


8.33% 

3,843 

10.20% 

15,026 

10.31%, 

81 

99 

55-59 


6.16% 

3,223 

8.55% 

10,028 

6.88%, 

89 


60-64 


4.47% 

3,292 

8.74% 

10,812 

7.42% 

60 

/l 18 

65-h 


3.24% 

2,057 

5.46% 

6,851 

4.70%, 

69 

1 116/ 

Total 


100.00% 

37,676 

100.00% 

145,682 

100.00%, 





Any Gift ' 
# 

93S/or '94 

%. 

Coupon Only 
# 

'93 &/or '94 

%, 

Total. Mailed '93 

# 

&/or '94 

% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
index 

DOB Source 

Individual (self-reported) 

8,186 

100.00%, 

34,973 

92.83%, 

130,639 

89.67% 

112 

104 

Modeled 

0 

0 

1,266 

3.36% 

7,191 

4.94%o 

0 

68 

Overlay 

0 

0 

594 

1.58'% 

4,141 

2.84%, 

0 

55 

Partial (self-reported year) 

0 

0 

0 

0 

1 

0.00%, 

0 

0 

Unknown 

0 

0 

843 

2.24%, 

3,710 

2.55%, 

0 

88 

Total 

8,186 

100.00%, 

37,676 

100.00%, 

145,682 

100.00%o 




P96ZZPU0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 



















Cluster Code 

Uncoded 

Avg. Age Sub'n w/Kids 
Central City Avg. Age 
Ctr. City Hispanic 
Ctr. City Low Inc. Mobile 
Ctr. City Low Inc. Retirees 
Ctr. City Lowest Inc. Black 
Ctr. City Mdl. Aged Affl't 
Ctr. City Mdl. Aged Low Inc. BIk. 
Ctr. City Mdl. Aged Sgl. 

Ctr. City Sgl. Prof. 

Ctr. City Yng. Avg. Inc. Bik. 

Ctr. City Yng. Avg. Inc. Eth. Mix 
Ctr. City Yng. Low Inc. Bik. 

Group Qtrs. Colleges 
Group Qtrs. Military 
Group Qtrs. Other 
High Inc. Urban Professional 
Professional Urban Retired 
Rural Affl. w/Kids 
Rural Avg. Age w/Kids 
Rural Avg. Inc. Couple 
Rural Below Avg. Inc. _ 

Rural Blue Collar 
Rural Family w/Teens 
Rural Low Inc. Black 
Rural Low Inc. Blue Collar 

Rural Retirees ^ _ _ 

Rural Unemp'd w/Kids 
Small Town Avg. 

Small Town Blue Collar 
Small Town Ethnic Mix 
Small Town Low Inc. Retiree | 
Sub'n Avg. Age Black . 

Sub'n Blue Collar I 


Any Gift '93&/or ‘94 
# % 

108 

1.31% 

175 

2.14% 

36 

0.44% 

66 

0.81% 

98 

1.20% 

57 

0.70% 

69 

0.84% 

49 

0.60% 

88 

1.08% 

87 

1.06% 

55 

0.67% 

77 

0.94% 

53 

0.65% 

142 

1.73% 

11 

0.13% 

5 

0.06% 

27 

0.33% 

103 

1.26% 

89 

1.09% 

74 

0.90% 

267 

3.26% 

434 

5.30% 

258 

_3J.5X 


2.97% 

0.29% 

1.17% 

4.89% 

0.83% 

0 . 12 % 

2.19% 

2.36% 

2.85% 

0.77% 

0.56% 

4.83% 





Cpn. Resp'r. 
Index 


2 

3 

2.60% 

0.34% 

9 

1.06% 

3 

4.51% 

7 

0.95% 

6 

0.17% 

3 

2.21% 

6 

2.35% 

2 

2.77% 

8 

0.72% 

0 

0.82% 

2 

4.03% 


146 

98 
66 
80 

103 

92 
96 
81 

84 

93 

85 
79 
74 
92 

101 " 
171 
134 
101 4 

94 

99 
10'.^ 

109 
122 

TP4 

110 
108 

87 

■~72- 

99 

100 

103 

1.07 

69 

120 


77 

dil 

45 

86 

98 

45 

82 

45 

101 

70 

62 

69 

90 

105 

98 

97 

86 

116 

117 

97 

110 

107 

97 

105 

96 

95 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 


















Cluster Code (continued) 

Sub'n Estab. Wealthy 
Sub'n High Inc. Couple 
Sub'n High Inc. Yng. Family 
Sub'n Married 

Sub'n Mdl. Aged AfftTW/Kidr" 
Sub'n Older Couple 
Sub'n Retiree ' 

Sub'n Unskilled_ . 

Sub'n Well Ed. Prof. 

Sub'n White Collar 
Sub'n Yng. wA'ng. Kids 
U known 

Upscale Urban Couple 

Urban Avg. Age_ _ 

Urban Avg. Age Low Inc. 

Urban Avg. Inc. Apt. Dweller 
Urban Family New Home 
Urban High Inc. Apts. 

Urban Low Inc. Black 
Urban Yng. Avg. Inc. 

Urban Yng. Family 
Yng. Ctr. City Avg. Inc. 

Yng. Ctr. City Sgl. Apt. 

Yng. Sub'n Hispanic 
Yng. Urban Apt. Dweller 
Yng. Urban Ethnic 
Yng. Urban Hispanic 


I Total 


Any Gift '93&/or '94 Coupon Only '93 &/or '94 Total Mailed '93 &/or ‘94 Gift Resp'r. Cpn. Resp'r. 

% # % # % Index Index 



45 




119 

1.45% 

-.±1:3- 

"1.38%. 

124 

1.51% 

113 

1.38% 

310 

3.79% 

109 

1.33% 

114 

1.39% 

232 

2.83% 



171 

203 

87 

70 

278 

136 

94 

20 

161 

91 

29 

8,186 


2.09% 
2.48% 
1.06% 
0 . 86 % 
3.40% 
1 . 66 % 
1.15% 
0.24% 
1.97% 
1 . 11 % 
0.35% 
100 . 00 %! 


536 
4Z0 
769 
612 
407 
601 
624 
953 
664 
1,193 
869 
943 
275 
339 
1,247 
620 
436 
100 
694 
470 
121 
. 37,676 


1.76% 
3.17% 
2.31% 
2.50% 
0.73% 
0.90% 
3.31 % 
1.65% 
1.16% 
0.27% 
1.84% 
1.25% 
0.32% 
100 . 00 %! 



1,868 

1.28% 

1,8m:'' 

1.24% 

2,936 

2.02% 

2,185 

1.50% 

5,229 

3.59% 

2,418 

1.66% 

2,450 

1.68% 

3,503 

2.40% 

2,385 

1.64% 

4,100 

2.81% 

3,275 

2.25% 

3,659 

2.51% 

1,676 

1.15% 

1,433 

0.98% 

4,568 

3.14% 

2,546 

1.75% 

1,942 

1.33% 

585 

0.40% 

2,638 

1.81% 

2,285 

1.57% 

709 

0.49% 





9963St^l<Z03 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 





















Any Gift ' 
# 

93&/or '94 

% 

Coupon Only 
# ■ 

'93 &/or '94 
% 

Total Mailed 
# 

'93 &/or '94 

% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

Cluster Category 

Uncoded 

108 

1.32% 

262 

0.70% 

1,303 

0.89% 

148 

78 

Affluent Older Professionals 

538 

6.57% 

3,080 

8.17% 

11,749 

8.06% 

dl 

101 

Affluent Young Families 

883 

10.79% 

4,384 

11.64% 

16,432 

11.28% 

96 

103 

Average Inc. Blue Coliar 

1,700 

20.77% 

7,445 

19.76% 

27,357 

18.78% 

111 

105 

Aversge Inc. Seniors 

961 

11.74% 

4,874 

12.94% 

16,896 

11.60% 


112 

Group Quarters 

43_ 

JI53% 

-_ 142 

0.38% 

__^6D-4,^ 

- 

- 

91 

Low Inc. Black, FatnilY 

392 

4.79% 


“"~~4T4% 

7,102 

4.88% 


97 

Low Inc. Blue Collar 

992 

12.12% 

4,305 

11.43% 

16,218 

11.13% 

109 

103 

Low Inc. Young Ethnic 

324 

3.96% 

1,088 

2.89% 

7,314 

5.02% 

79 

58 

Unknown 

109 

1.33% 

597 

1.58% 

2,418 

1.66% 

80 

95 

Upsacle Avg. Age 

889 

10.86% 

4,151 

11.02% 

15,585 

10.70% 

102 

103 

Young Average Inc. Ethnic 

202 

2.47% 

832 

2.21% 

4,316 

2.96% 

83 

75 

Young Avg. Inc. 

1,045 

12.77% 

4,731 

12.56% 

18,388 

12.62% 

101 

99 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 





Any Gift '93&/or '94 

Coupon Only 

'93 &/or '94 

Total Mailed 

'93 &/or '94 

Gift Resp'r. 

Cpn. Resp'r. 


# 

% 

# 

% 

# 

% 

Index 

Index 

Gender 









Ambiguous 

22 

0.27% 

405 

1.07% 

1,656 

1.14% 

24 

95 

Blank First Name 

0 

0 

26 

0.07% 

69 

0.05% 

0 

146 

Female 

7,97^ 

97.46% 

34,070 

90.43% 

131,671 

90.38% 

^08 

> . 100 

Initial 

3 

0.04% 

330 

038% 


-0:85% 

■^4 

103 

Male 

174 

2.13% 

2,205 

5.85% 

8,310 

5.70% 

37 

103 

Unknown 

9 

0.117o 

640 

1.70% 

2,738 

1.88% 

6 

90 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00%> 





Any Gift ' 

i 

93&/or '94 

% 

Coupon Only 
# 

'93 &/or '94 
% 

Total Mailed 

# 

'93 &/or '94 
% 

Gift Resp'r. 
index 

Cpn. Resp'r. 
Index 

Phone indicator 

No 

2,681 

32.75% 

12,346 

32.77% 

53,100 

36.45% 

90 

90 

Yes 

5,505 

67.25% 

25,330 

67.23% 

92,582 

63.55%' 

106 

106 

Total 

8,186 

100.00% 

37,676 

100.00% 

145,682 

100.00% 




Z96Z2l7tZ02 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 



































Any Gift '93&/or '94 
# % 


Ethnicity 

American Indian 
Asian 

Caucasian (Anglo) 

Hispanic First Name 
Hispanic Full Name 
Hispanic Last Name 
Hispanic/duban-English 

Hispanic/Cuban-Other_ 

I Hispanic/Cuban-Spanish 
Hispanic/Mexican-English 
Hispanic/Mexican-Spanish 

Hispanic/Other-English. _. 

Hispanic/Other-Other 
Hispanic/Other-Spanish 
Hispanic/Puerto Rican-English , 
Hispanic/Puerto Rican-Spanish 

Other ^ . . 

Unknown 

Urban/Ethnic (African American) 


Total 


Nielsen County 

Uncoded 

A. 25 Largest Metro Areas 
B- Pop. > 150M 

C. Pop. 40M-149M 

D. Pop. < 4 0M 
Uncodga 

IUnknown _ 

Total 


27 

50 

4,888, 

10 

5 

16 

0 

_.... 0 .. 

0 

0 

0 

77 .. 

.23 

1 

0 

0 

_52 

2,710'’" 

327 


0.33% 

0.61% 

59.71% 

0 . 12 % 

0.06% 

0 . 20 % 

0 

... 0 . 

0 

0 

0 

0.94% 

0.28%' 

0 . 01 % 

0 

0 

0.64% 

~33:iT% 

3.99% 



62 

3 

1 

1 

132 

22,690 

700 


37,676 


0.16%i 
0 . 01 % 
0 . 00 % 
0 . 00 % 
0.35% 
60.22% 
1 . 86 % 


100 . 00 % 


3 , 25 ^ 

2,600 

1,199 

966 

0 

138 


0.38% 
39.73% 
31.76% 
14.65% 
11.80% 
0 

1.69% 


8,186 100.00%! 


138 

14,525 

12,466 

5,519 

4,324 

0 

704 

37,676 


0.37% 

38.55% 

33.09% 

14.65% 


100 . 00 % 


Total Mailed 

■93 &/or '94 

# ' 

% 

458 

0.31% 

462 

0.32% 

38,984 

26.76% 

570 

0.39% 

303 

0.21% 

516 

0.35% 

1 

0,00%. 

1 

0.00% 

9 

0.01% 

5 

0.00% 

6 

0.00% 

429 

0.29% 

324 

0.22% 

44 

0.03%. 

3 

0,00% 

8 

0,01% 

578 

0,40% 

98,313 

67.48% 

4,668 

3.20% 

145,682 

100.00% 


Total Mailed 

'93 &/or '94 

# 

% 

488 

0.33% 

57,827 

39.69% 

47,877 

32.86% 

20,596 

14.14% 

16,085 

11.04% 

1 

0.00% 

2,808 

1.93% 


Index 


index 



0 

0 

0 

0 

0 

63 

31,9 

90 

126 

74 

40 

26 

0 

130 

0 

48 

160 

88 

49 

89 

125 

58 



Cpn. Resp’r. 
Index 



145.682 


100 . 00 % 


S96ZZPU0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 






















State 

Alabama 

Alaska 

Arizona 

Arkansas 

California 

Colorado 

Connecticut 

Delaware 

Florida 

Georgia 

Hawaii 

Idaho 

Illinois 

Indiana ^ _„ 

Iowa 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigar 
Minnesota 
Mississippi 
Missouri 
Montana 
Nebraska 
Nevada 

New Hampshire 
New Jer sey _ 


New Mexico 
New York 
North Carolinci 
North Dakota 
Ohio 


696ZZPU0Z 


Any Gift '93&/or '94 
# % 

Coupon Only 

'93 &/or '94 

% 

Total Mailed 
• 

#' 

‘93 &/or '94 

% 

189 

2.317o 

746. 

1.98% 

2,954 

2.03% 

4 

0.05% 

51 

0.14% 

130 

0.09% 

93 

1.14% 

538 

1.43% 

2,066 

1.42% 

87 

1.06% 

418 

1.11% 

1,614 

1.11% 

473 

5.78% 

2,012 

5.34% 

12,094 

8.30% 

82 

1.00% 

431 

1.14% 

1,539 

1.06% 

69 

0.84% 

414 

1.10% 

1,587 

1.09% 

29 

0.35% 

153 

0.41% 

473 

0.32% 

413 

5.05% 

1,951 

5.18% 

7,121 

4.89% 

274 

3.35% 

1,226 

3.25% 

'4,442 

3.05% 

16 

0.20% 

98 

0.26% 

446 

0.31% 

11 

0.13% 

92 

0.24% 

318 

0.22% 

585 

7.15% 

2,397 

6.36% 

8,685 

5.96% 

272 

3.32% 

1,128 

2.99% 

_4,023„ 

’480' 

_ 2,76% 




^ 0.31 /o 

0.33% 

0 

0 

6 

0.02% 

33 

0.02% 

208 

2.54% 

875 

2.32% 

2,952 

2.03% 

222 

2.71% 

1,079 

2.867o 

4,189 

2.88% 

18 

0.22% 

122 

0.32% 

538 

0.37% 

153 

1.87% 

695 

1.84% 

2,875 

1.97% 

85 

1.04% 

629 

1.67% 

2,387 

1,64% 

_ 643 

7.85% 

2.346 

6.23% 

9,051 

6.21% 

91 


—476 

1.26% 

1,685" 

ri6% 

1 1 1 

1.36% 

458 

1.22%, 

1,752 

1.20% 

204 

2.49% 

758 

2.01% 

3,121 

2.14% 

13 

0.167o 

62 

0.16%' 

305 

0.21% 

41 

0.50% 

152 

0.40% 

639 

0,44% 

43 

0.53% 

190 

0.50% 

991 

0.68% 

21 

0.26% 

106 

0.28% 

413 

0.28% 

272 

,3.32% 

1,411 

3.75% 

4,762 

3.27% 

24 

0.29% 

■ r32~ 

orss^" 

565 

0.39% 

335 

4.09%> 

1,644 

4.36% 

7,544 

5.18% 

306 

3.74% 

1,643 

4,36% 

5,548 

3.81% 

1 1 

0.13% 

74- 

0.20% 

238 

0.16% 

534 

6.52% 

2,439 

6.47% 

8,255 

5.67% 


Gift Resp’r. 

Cpn. Resp'r, 

Index 

Index 


^ 98 

55 


80 

101 

96 

100 

70 

64 

95 

108 

77 

101 

^9 

W 

125 

106 

110 

107 

64 

85 

62 

112 


\ 107 

.1 

J 108 

96 

95 

0 


125 

MIS 

94 

i5o 

GO 

88 

95 

93 

63 

102 

-- 

} 100 


. 109 

113 

101 

116 

94 

76 

79 

114. 

92 

77 

74 

91 

99 

- 1 02 


“■ 76 

90 

79 

84 

98 


82 

( 120 

— m 

^ V 114 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 






state (continued) 

Oklahoma 

Oregon 

Pennsylvania 

Rhode Island 

South Carolinsr^^ ^ 

South Dakota 

Tennessee 

Texas 

Uncoded 

Utah 

Vermont 

Virginia __ 

WasKroc'' 
Washington 
West Virginia 
Wisconsin 

Wyoming _ 

Total 


Trade Region 

Uncoded 

1. Northeast 

2. Southeast 

3. South Central 

4. North Central 

5. West _ 

Total 


0Z632t7l.Z02 


Source 


Coupon Only '93 

&/or '94 

Total Mailed 

'93 &/or ‘94 

Gift Resp'r. 

Cpn. 

Resp'r.l 

_ # _ 

% 

# 

% 

Index 

Index J 

516 

1.37% 

2,139 

1.47% 

97 


93 

301 

0.80% 

1,074 

0.74% 

78 


108 

2,708 

7.19% 

8,963 

6.15% 

108 


117 

146 

0.39% 

530 

0.36% 

87 


107 

675 

1.79% 

2,544 

1.75% 

- 

I 

103 

54 

0.14% 

222 

0.15% 



94 

1,179 

3.13% 

4,162 

2.86% 

106 


110 

2,147 

5.70% 

9,693 

6.65% 

87 


86 

3 

0.01% 

--- -9- 

. ..0..0-1.% 




62 

0.16% 

303 

0.217o 

n"3b" 


79 

30 

0.08% 

145 

0.10% 

86 



_1.392_ 

3.69% 

. 4,559 

3.13% 

fTT 


118 

24 

0.06% 

154 

0.11% 

69 



350 

0.93% 

1,472 

1.01% 

85 


92 

331 

0.88% 

1,208 

0.83% 



106 

634 

1.68% 

2,512 

1.727o 



98 

54 

0.14% 

178 

0.12% 

(120 


117 

37,676 

100.00% 

145,682 

100.00% 

- 



Coupon Only '93 &/or '94 
# % 

Total Mailed '93 &/or '94 

# % 

Gift Resp'r. 
index 

Cpn. Resp'r. 
Index 

324 

0.867o 

1,230 

0.84% 

87 

102 

6,319 

16.77% 

24,106 

16.55% 

87 

101 

9,340 

24.79% 

33,632 

23.09% 


107 

6,323 

16.78% 

26,206 

17.99% 


93 

11,183 

29.68% 

39,852 

27.36% 



4,187 

11.11%, 

20,656 

14.18% 

76 

78 

37,676 

100.00%, 

145,682 

100.00% 




.ucsf.edu/docs/xxmm0004 


























Any Gift '93&/or '94 
# % 

Trade Area 



Uncoded 

31 

0.38% 

Unknown 

29 

0.35% 

1A0 Bangor 

22 

0.27% 

1 B 0 Boston 

86 

1.05% 

ICO Hartford 

68 

0.83% 

IDO Rhode Island 

34 

0.42% 

1 E 0 Albany 

44 

0.54% 

IFO Syracuse 

42 

0.51% 

1 G 0 Buffalo 

73 

0.89% 

1H0 New York 

404 

4.94% 

110 Philadelphia 

257 

3.14% 

1J0 Harrisburg 

150 

1.83% 

2A0 Baltimore 

90 

1 . 10 % 

2B0 Washington 

149 

1.82% 

2C0 Richmond " -- 

——229 

2.80% 

2 D 0 Raleigh/Durham 

76 

0.93% 

2E0 Charlotte 

190 

2.32% 

2F0 Columbia 

99 

1 . 21 % 

2G0 Greenville 

108 

1.32% 

2H0 Knoxville 

126 

1.54% 

2I0 Nashville 

116 

1.42% 

2 JO Atlanta 

176 

2.15% 

2K0 Birmingham 


—rs4% 

2L0 Savannah 

59 

0.72% 

2M0 Jacksonville 

80 

0.98% 

2N0 Pensacola 

82 

1 . 00 % 

200 Orlando 

122 

1.49% 

2P0 Tampa 

148 

1.81% 

2 Q 0 Miami - - - . 

59 

0.72% 

3A0 St. Louis 

13 s'" 

1.62% 

3B0 Springfield 

45 

0.55% 

SCO Paducah 

37 

0.45% 

3D0 Memphis 

98 

1 . 20 % 

3E0 Jackson 

92 

1 . 12 % 

3F0 Little Rock 

! 102 

1.25% 




Source: https://www.i 


Coupon Only 
# 

'93 &/or '94 
% 

Total Mailed '93 

# 

&/or '94 

% 

Gift Resp'r. 
Index 

-- 

Cpn. Resp'r. 

Index 

138 

0.37% 

488 

0.33% 

113 

109 

186 

0.49% 

742 

0.51% 

70 

97 

142 

0.38% 

632 

0.43% 

62 

. 87 

553 

1.47% 

2,042 

1.40% 

75 

105 

424 

1.13% 

1,619 

1 . 11 % 

75 

101 

210 

0.56% 

811 

0.56% 

75 

100 

167 

0.44% 

861 

0.59% 

91 

75 

226 

0.60% 

1,019 

0.70% 

, 73 

86 

461 

1 . 22 % 

1,947 

1.34% 

67 

92 

2,082 

5.53% 

8,126 

5.58% 

88 

99 

1,336 

3.55% 

4,481 

3.08% 

102 

1 15 

718 

1.91% 

2,568 

1.76% 

104 

108 

463 

1.23% 

1,888 

1.30% 

85 

95 

696 

1.85% 

2,556 

1.75% 

104 


1,041 

2.76% 

3,486 

2.39% 

117 

115;; 

456 

1 . 21 % 

1,742 

1 . 20 % 

78 

104 

950 

2.52% 

3,063 

2 . 10 % 

116 

i 120 

453 

1 . 20 % 

1,698 

1.17% 

104 


400 

1.06% 

1,381 

0.95% 

139 ' 

112 

626 

1 . 66 % 

1,989 

1.37% 

113 

122 

461 

1 . 22 % 

1,733 

1.19% 

119 

103 

734 

-—4-7-e— 

1.95% 

- 

2,599 

——_ 1,866 

1.78% 
1.28% 

121 

120 

109 

99 

307 

0.81% 

1,174 

0.81% 

89 

101 

367 

0.97% 

1,329 

0.91% 

107 

107 

386 

1 . 02 % 

1,510 

1.04% 

97 

99 

584 

1.557o 

2,050 

1.41% 

106 

110 

665 

1.77% 

2,571 

1.76% 

102 

100 

275 

0.73% 

997 

0 . 68 % 

105 

107 

567 

1.50% 

2,150 

1.48% 

110 

102 ' 

136 

0.36% 

642 

0.44% 

125 

82 

162 

0.43% 

611 

0.42% 

108 

103 

497 

1.32% 

1,858 

1.28% 

94 

103 

349 

0.93% 

1,375 

0.94% 

119 

98 

450 

1.19% 

1,685 

1.16% 

108 

103 


.ucsf.edu/docs/xxmm0004 












Any Gift '93&/or '94 
# % 

Coupon Only 
# 

P> 

o 

CO 

O) 

Total Mailed '93 
# 

&/or '94 
%, 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

Trade Area (continued) 

3G0 New Orleans 

150 

1.83% 

744 

1.977o 

2,957 

2.03%, 

90 

97 

3H0 Lake Charles 

32 

0.39% 

180 

0.48% 

682 

0.47%, 

84 

. 102 

310 Des Moines 

16 

0 .20% 

72 

0.197o 

292 

0 .20% 

98 

95 

3J0 Omaha 

51 

0.62% 

198 

0.537o 

826 

0.57%, 

110 

93 

3K0 Kansas City 

56 

0.68% 

183 

0.497o 

793 

0.54%, 

126 

89 

3L0 Tulsa 

63 

0.77% 

336 

0.897o 

1,332 

0.91%. 

84 

98 

3M0 Oklahoma City 

75 

0.92% 

320 

0.857o 

1,376 

0.94%, 

97 

90 

3N0 Dallas/Ft. Worth 

186 

2.27% 

777 

2.06% 

3,491 

2.40%, 

95 

86 

300 Midland 

30 

0.37% 

173 

0.467o 

699 

0.48%, 

76 

96 

3P0 Albuquerque 

29 

0.35% 

161 

0.437o 

733 

0.50%, 

70 

85 

3Q0 Houston 

138 

1.69% 

607 

1.61% 

2,788 

1.91%, 

88 

84 

3R0 Waco/Temple 

42 

0.51% 

193 

0.51% 

862 

0.59%, 

87 

• 87 

3S0 San Antonio 

42 

0.51% 

218 

0.58% 

1,054 

0.72%, 

71 

CO 

o 

4AO Pittsburgh 

286 

3.49% 

1,299 

3.45% 

4,033 

2.77%, 

126 

- ■ ■■ 125 

4B0 Cleveland 

210 

2.57% 

983 

2.61% 

3,179 

2.18%, 

118 

120 

4C0 Columbus 

107 

1.31% 

487 

1.29% 

1,637 

1 .12%, 

116' 

115 

4D0 Cincinnati 

137 

1.67% 

652 

1.73% 

2,280 

1.57%, 

107 

1 11 

4E0 Saginaw 

115 

1.40% 

432 

1.15% 

1,729 

1.19%, 

118 

97 

4F0 Detroit 

407 

4.97% 

1,446 

3.84% 

5,441 

3.73%, 

133 

103 

4G0 Grand Rapids 

120 

1.47% 

454 

1.217o 

1,841 

1.26%, 

116 

95 

4H0 Toledo 

124 

1.51% 

412 

1.09% 

1,664 

1.14%, 

133 

96 

410 Indianapolis 

115 

1.40% 

466 

1.24% 

1,703 

1.17%, 

120 

106 

4J0 Louisville 

112 

1.37% 

519 

1.387o 

1,798 

1.23%, 

11 1 

1 12 

4K0 Lexington 

80 

0.98% 

372 

0.997o 

1,272 

0.87%, 

112 

1 T3 

4L0 Chicago 

485 

5.92% 

1,949 

5.17% 

6,908 

A .74%, 

125 

109 

4M0 Peoria 

113 

1.38% 

482 

1.287o 

1,739 

1.19%, 

11 6 

107 

4N0 Green Bay 

30 

0.37% 

223 

0.597o 

893 

0.61%. 

60 

97 

400 Minneapolis 

87 

1.06% 

463 

1.23% 

1,659 

1.14% 

93 

108 

4P0 Sioux Falls 

29 

0.35% 

151 

0.40% 

544 

0.37%, 

95 

107 

4Q0 Milwaukee 

60 

0.73% 

393 

1.04%. 

1,532 

1.05%> 

70 

99 

5A0 Anchorage 

4 

0.05% 

51 

0.14%, 

129 

0.09%, 

55 

153 

5B0 Spokane 

36 

0.44% 

237 

0.63%, 

923 

0.63% 

69 

99 

SCO Seattle 

51 

0.62% 

213 

0.57%, 

1,030 

0.71%, 

88 

80 

5D0 Portland 

53 

0.65% 

347 

0.92% 

1,171 

0.80%, 

81 

115 

5E0 Denver 

! 94 

1.15% 

483 

1.28% 

1,710 

1.17%, 

98 

109 


ZLQZZI^VIOZ ' 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 




Any Gift '93&/or '94 
# % 

Coupon Only ’93 &/or '94 
# % 

Total Mailed ‘93 

# 

&/or ’94 

% 

Gift Resp'r. 
Index 

Cpn. Resp'r. 
Index 

Trade Area (continued) 

5F0 Salt Lake 

55 

0.67% 

204 

0.54% 

• 1,015 

0.70% 

96 

78 

5G0 Phoenix 

91 

1 .11% 

521 

1.387o 

2,016 

1.38% 

80 

100 

5H0 Sacramento 

70 

0 .86% 

318 

0.847o 

1,767 

1 .21% 

71 

70 

510 San Francisco 

101 

1.23% 

395 

1.05% 

2,479 

1.70% 

73 

62 

5JO Fresno 

27 

0.33% 

126 

0.33% 

797 

0.55% 

60 

61 

5K0 Hawaii 

16 

0 .20% 

98 

0.26% 

446 

0.31% 

64 

85 

5L0 Los Angeles 

214 

2.61% 

901 

2.39% 

5,381 

3.69% 

71 

65 

5M0 San Diego 

65 

0.79% 

293 

0.78% 

1,792 

1.237o 

65 

63 

Total 

8,186 

100 .00% 

37,676 

100 .00% 

145,682 

100 .00% 




ir 

Z16ZZPU0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 










\lVP standard Report 
Run: 17JAN95 09:27 
Previous Brand Information 
V. Slims V-Wear 93 & 94 - 10% Qual 
Total Mailed vs Any Gift (93 & 94) 




Any Gift ’93&/or ‘94 
# % 

Coupon Only '93 &/or '94 
# % 

To'tdi Milled 
J 

'93 &/or '94 

% 

Gift Resp'r, 
Index 

Cpn. Resp'r. 
Index 

Previous Regular Brand 

Uneeded 

2,154 

26.31% 

15,967 

42.38% 

66,107 

45.38% 

58 

93 

Alpine 

15 

0.18% 

102 

0.27% 

442 

0.30% 

60 

89 

Basic 

12 

0.15% 

87 

0.23'% 

350 

0.24% 

61 

96 

Benson & Hedges 

536 

6.55% 

1,624 

4.31% 

0,090 

3.50% 

187 

123 

Cambridge 

24 

0.297o 

140 

0.37% 

' 757 

0.52% 

56 

71 

Camel 

32 

0.39% 

200 

0.53% 

907 

0.62% 

63 

85 

Capri 

131 

1.60% 

568 

1.51% 

2,575 

1.77% 

91 

85 

Cgrlton 

51 

0.62% 

206 

0.55% 

824 

0.57% 

110 

97 

Comp. Branded Discount 

26 

0.32% 

200 

0.53% 

824 

0.577<. 

56 

94 

Comp. Deep Discount 

12 

0.15% 

61 

0.16°% 

294 

0 .20% 

73 

80 

Doral 

28 

0.34% 

217 

0.58% 

965 

0.66% 

52 

87 

Eve 

122 

1.49% 

444 

1.18% 

1,974 

1.36% 

110 

87 

Foreign 

1 

0 .01% 

1 

0 .00% 

iO 

0 .01% 

94 

20 

Kent 

59 

0.72% 

377 

1 .00% 

1,06l 

0.73% 

99 

137 

Kooi 

166 

2.03% 

537 

1.43% 

2,200 

1.51% 

134 

94 

Marlboro 

908 

11.09% 

2,590 

6.87% 

9,290 

6.38% 

«. 174 

108 

Merit 

128 

1.56% 

578 

1.53% 

1,911 

1.31% 

119 

117 

Mistv Slims 


1 .01% 

_ 435 

1.15% 

.1,496 

JL£3% 

99 

--11.2 

Montclair 

1 1 

0.13% 

66 

0.18% 

292 

0 .20% 

67 

87 

More 

137 

1.67% 

588 

1.56% 

2,670 

1.83% 

91 

85 

Newport 

101 

1.23% 

394 

1.05% 

1,745 

1 .20% 

103 

87 

Now 

25 

0.31% 

129 

0.34% 

485 

0.33% 

92 

103 

Other Comp. Premium 

115 

1.40%. 

526 

1.40% 

i,757 

1 .21% 

116 

116 

Other PM Discount 

5 

0.06%. 

38 

0.10% 

167 

0 .11% 

53 

88 

Other PM Premium 

35 

0.43%o 

130 

0.35% 

476 

0.33% 

131 

106 

Pall Mall 

45 

0.55% 

236 

0.63% 

722 

0.50% 

111 

126 

Parliament Lights 

38 

0.46%o 

151 

0.40% 

481 

0.33% 

141 

121 

Raleigh 

17 

0 .21% 

79 

0 .21% 

310 

0 .21% 

98 

99 




Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 



Any Gift '93&/or '941 Coupon Only '93 &/or '94 f T6r<a/ '^3 &/or '94 


Cpn. Resp'r. 
Index 


Previous Reg. Brand (continued) 

Salem 
True • 

Unknown 

Unknown Generic/Store 

Vantage 

Viceroy 

Virginia,Siiffl«—---- 

Winston 


Total 


567 

13 

1,227 

9 

55 

27 

-4tO&T- 

220 


8,186 


6.93% 

0.16% 

14.99% 

0.11% 

0.67% 

0,33% 

-42-84%.. 

2.69% 


100 . 00 % 


104 

2,875 

79 

340 

122 

_.4,489 

1,131 


37,676 


0.28% 

7.63% 

0 . 21 % 

0.90% 

0.32% 

1T91% 

3^00% 


100 . 00 % 



1,047 

364 

17,734 

'3J97 


145,682 


0.72% 

0.25% 

— 1247 % 

2.61% 


100 . 00 % 




Any Gift ’93&/or '94 
# % 

Coupon Only '93 &/or '94 
# % 

Previous Filter 

Filter 

Non-Filter 

Unknown 

3 0.04% 

27 0.33% 

8,156 99.63% 

26 0.07% 

177 0.47% 

37,473 99.46% 

Total 

8,186 100.00% 

37,676 100.00% 


Jliiijed '93 &/or '94 Gift Resp'r. Cpn. Resp’r. 
.# % Index Index 



1.45,682 100.00% 


Previous Flavor 
Menthol 
Non-Menthol 
Unknown 


Total 


Previous Length 
Extra Long/120's 
Less than 85/Non_Filter 
Long/1 OO's 

Regular/King Size/85's 
Uncoded 


Total 


Any Gift 

'93&/or ’94 

Coupon Only '93 &/or '94 

# 

% 

# % 



8,186 100.00% 


37,676 


84.58% 


100 . 00 % 


Any Gift '93&/or ’94 

Coupon Only '93 &/or '94 

# 

% 

# 

% 

380 

4.64% 

1,324 

3.51% 

3 

0.04% 

32 

0.08% 

668 

8.16% 

2,717 

7.21% 

444 

5.42% 

1,963 

5.21% 

6,691 

81.74% 

31,640 

83.98% 


8,186 100.00%! 


37,676 


100 .00%i 


Total Mailed ‘93 &/or '94 
# % 

11,320 

7.77% 

8,686 

5.96%. 

125,676 

86.27% 

145,682 

100.00% 


8,896 

7,311 

124,840 


145,682 


6 . 11 % 

5.02% 

85.69% 


100 . 00 % 


Cpn. Resp’r. 
Index 



Cpn. Resp'r. 
Index 



^L^ZZVVLOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 











































Previous Tar Level 

Extra Lighl/Low Tar 

Full Flavor 

Low Tar/Mild 

Lowest 

Mediunfi 

Ultra Low Tar 

Unknown 


Total 


Any Gift '93&/or '94 
# % 

Coupon Only '93 8Jor '94 
# % 

279 

3.41% 

699 

1 .86% 

524 

6.40% 

2,071 

5.50*^^ 

942 

11.51% 

3,291 

8.74% 

52 

0.64% 

347 

0.92% 

16 

0 .20% 

54 

0.14% 

923 

11.28% 

2,B77 

7.64% 

5,450 

66.58% 

28,337 

75.21% 

8,186 

100 .00% 

37,676 

100 .00% 



ii855 

7.418 

11(100 

1,185 

106 

8,632 

15,301 


‘93 &/or '94 
% 


1,27% 

5.09% 

7.62% 

0.81% 

0.13% 

5.93% 

79.15% 



Any Gift '93&/or '94 
# % 

Previous Pack Type 

Both 

80 

0.98% 

Hard 

2,753 

33.63% 

Soft 

1,547 

18.90% 

Unknown 

3,806 

46.49% 

Total 

8,186 

100 .00% 



37,676 


0.85% 

30.29% 

19.92% 

48.94% 


100 . 00 % 


1,064 

42,972 

3b,027 

71,619 


145,682 


0.73% 

29.50% 

20.61% 

49.16% 


100 . 00 % 



Any Gift 
# 

93&/or '94 
% 

Ever Reported Comp. Brand as 



Reg. Brand 



No 

3,340 

40.80% 

Yes 

4,846 

59.20% 

Total 

8,186 

100 .00% 



Total Mailed '93 &/or '94 
# % 


42.06% 

57.94% 


100 . 00 % 


Ever Reported Prem. as Reg. 

Brand 

No 

Yes 


Total 


Any Gift '93&/or '94 Coupon Only '93 &/or '94 Total Mailed '93 SJor '94 
# % # % # % 


35 0.43% 439 1.17% 2,682 1.84% 

8,151 99.57% 37,237 98.83% 143,000- 98.16% 


8,186 100.00% 37,676 100.00% 145,682 100.00% 


Cpn. Resp'r. 
Index 




Cpn. Resp'r. 
Index 



Cpn. Resp'r. 
Index 




Cpn. Resp'r. 
Index 



SlQZZt'VlOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 













































Any Gift ‘gsa/or '94 
# % 

Coupon Only '93 &/or '94 

# % L 



Cpn. Resp'r. 
Index 

Ever Reported DIsc’t. as Reg. 
Brand 

No 

Yes 

7,463 91.17% 

723 8.83% 

32,825 87.12% 

4,851 12.88% 

, 1 

1^5,903 86.42% 

. ’ i9v779 . 13.58% 

105 

65 

101 

95 

Total 

8,186 100.00% 

37,676 100.00% 

MB,682 100.00% 






Source: https://www.industrydocuments.ucsf.edu/docs/xxmm0004 















